


financial background 1997 - 2001

total sales (MUS$) investment plan (MUS$)

net income (MUSS$) operating cash flow (MUSS$)



headquarters

® sales offices
regional offices
blending facilities

revenues by geographic area

MUS$

contribution

North America

Chile

Europe

Latin America and Caribbean
Asia, Oceania and others
Africa and Middle East

130.5
108.7
15510
84.0
22.5
24.8

25%
21%
29%
16%
4%
5%






























































































